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HiT224 - CONSUMER BEHAVIOUR - Meslek Yiiksekokulu - Pazarlama ve Reklamcilik B&limii
General Info

Objectives of the Course

To gain knowledge and skills on issues related to consumer behaviors, how we behave as consumers in different environments and how we demonstrate our
commitment to the purchase decision.

Course Contents

This course involves, the concept of consumer behavior and properties, the importance of consumer behavior in marketing, general model of consumer behavior,
factors affecting consumer behavior and buying decision process of consumers.

Recommended or Required Reading

Odabasl, Y.(2013). Tuketim kultlrd, Sistem Yayinailik.<br />Odabas, Y., Baris, G.(2019). Tuketici davranisi, MediaCat Book, projection
Planned Learning Activities and Teaching Methods
face to face

Recommended Optional Programme Components
Pre- and post-lesson preparation

Instructor's Assistants

Lecturer Riza Guinaydin

Presentation Of Course

Face to face

Dersi Veren Ogretim Elemanlari

Assoc. Prof. Dr. Nese Acar

Program Outcomes

Can explain concept of consumer behavior.

Can say properties of consumer behavior.

Can explain the factors affecting consumer behavior
can explain the buying decision process of consumers.
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Weekly Contents

Order Preparationinfo Laboratory TeachingMethods Theoretical Practise
1 Odabas, Y. Baris, G.(2019). Tuketici Davranisi, Lecturing,question-  Information About the Course The
istanbul. Media Cat, ss: 15-27 answer. importance of consumer behavior in
marketing.
2  Odabasl, Y., Barig, G.(2019). Tiketici Davranisi, Lecturing,question-  The concept of consumer behavior and
istanbul. Media Cat ss: 29-38 ss:57-74 answer. properties. Marketing Strategy Relationship
3 Odabasl, Y. Baris, G.(2019). Tiketici Davranisi, Lecturing,question-  Psychological Effects: Learning
istanbul. Media Cat, ss: 77-102 answer.
4  Odabasl, Y., Baris, G.(2019). Tiketici Davranisi, Teaching, Question-  Motivation
istanbul. Media Cat ss:103-125 Answer
5 Odabasl, Y. Baris, G.(2019). Tuketici Davranisi, Teaching, Perception
istanbul. Media Cat ss: 127-155 presentation,
Question-Answer
6 Odabasl, Y. Baris, G.(2019). Tuketici Davranisi, Teaching, Question-  Attitude
istanbul. Media Cat ss: 157-188 Answer
7 Odabasl, Y., Baris, G.(2019). Tiketici Davranisi, teaching, question-  Personality
istanbul. Media Cat ss: 189-210 answer
8 midterm exam
9  Odabas, Y. Baris, G.(2019). Tiketici Davranisi, teaching, question-  Socio-Cultural Influences: Group,
istanbul. Media Cat ss: 227-244 answer
10 Odabasi, Y. Baris, G.(2019). Tlketici Davranis, teaching, question-  Family
istanbul. Media Cat ss: 245-267 answer
11 Odabasl, Y., Baris, G.(2019). Tiiketici Davranisl, Lecturing,question-  Personal Influences, Diffusion of
istanbul. Media Cat ss: 269-294 answer. Innovations
12 Odabasl, Y., Baris, G.(2019). Tiketici Davranisl, Lecturing, question-  Social Class
istanbul. Media Cat ss: 295-311 answer
13  Odabasl, Y., Baris, G.(2019). Tiketici Davranis, teaching, question-  Culture
istanbul. Media Cat ss: 313-328 answer.
14 Odabasl, Y., Baris, G.(2019). Tiketici Davranisl, Lecturing,question- ~ Consumer Purchase Decision Process
istanbul. Media Cat ss: 331-395 answer.
15 Lecturing,question-  Consumer Rights Guest
answer. Participant
Workload
Activities Number PLEASE SELECT TWO DISTINCT LANGUAGES
Vize 1 1,00
Final 1 1,00
Ara Sinav Hazirhk 5 2,00
Final Sinavi Hazirlik 5 2,00
Arastirma Sunumu 5 2,00
Derse Katihm 14 2,00
Ders Oncesi Bireysel Calisma 14 1,00
Ders Sonrasi Bireysel Calisma 14 1,00
Konuk Konusmaci 1 2,00
Assesments
Activities Weight (%)
Ara Sinav 40,00

Final 60,00



Pazarlama ve Reklamcilik Bslimii / HALKLA ILISKILER VE TANITIM X Learning Outcome Relation

P.O.1
LO.1 4
LO.2 4
LO.3 4
LO.4 5
Table

P.O.2

w w w w

P.O.3 P.O.4 P.O.5 PO.6 PO.7 PO.8 PO.9 PO.10 PO.11 PO.12 P.O.13 P.O.14

4 3 3 4 2 3 4 3 4 3 3 4
4 3 4 4 2 3 4 4 4 2 3 4
4 3 4 4 3 4 3 4 4 3 4 4
4 4 5 4 3 4 4 4 4 4 4 5

P.O.3:

P.O.4:

P.O.5:

P.0.6:

P.O.7:

P.0.8:

P.0.9:

P.0.10:

P.O.11:

P.0.12:

P.0.13:

P.O.14:

LO.1:

LO.2:

LO.3:

L.O.4:

Meslegi ile ilgili temel, glincel ve uygulamali bilgilere sahip olur.

is saghgr ve giivenligi, cevre bilinci ve kalite stirecleri hakkinda bilgi sahibi olur.
Meslegi icin giincel gelismeleri ve uygulamalari takip eder, etkin sekilde kullanir.
Meslegi ile ilgili bilisim teknolojilerini (yazilim, program, animasyon vb.) etkin kullanir.

Mesleki problemleri ve konulari bagimsiz olarak analitik ve elestirel bir yaklasimla degerlendirme ve ¢éziim 6nerisini sunabilme becerisine
sahiptir.

Bilgi ve beceriler diizeyinde distncelerini yazil ve soézli iletisim yolu ile etkin bicimde sunabilir, anlasilir bicimde ifade eder.
Alani ile ilgili uygulamalarda karsilasilan ve 6ngériilemeyen karmasik sorunlari cozmek igin ekip Gyesi olarak sorumluluk alir.
Kariyer yonetimi ve yasam boyu 6grenme konularinda farkindaliga sahiptir.

Alanti ile ilgili verilerin toplanmasi, uygulanmasi ve sonuglarinin duyurulmasi asamalarinda toplumsal, bilimsel, kiiltirel ve etik degerlere
sahiptir..

Bir yabanai dili kullanarak alanindaki bilgileri takip eder ve meslektaslari ile iletisim kurar.
Farkli sektorlerde halkla iliskiler ve tanitim disiplini icerisinde degerlendirme yontemlerini aciklar ve uygular.

Gorsel, isitsel ve yazill medya araclarinin planlamasini yapar, sosyal sorumluluk, sponsorluk gibi yéntemleri geleneksel medyada ve sosyal
medya mecralarinda uygular

Halkla iliskilerde etkinlik yonetimi kapsaminda sosyal, kiltirel, bilimsel ve benzeri etkinlikleri planlayarak organizasyon ve dlclimleme
sureclerini uygular, iletisim kampanyalari icin proje yonetimi yaklasimi ile fikirler olusturur.

Halkla iliskiler, musteri iliskileri yonetimi, Grtin yénetimi ve marka yonetiminin temel kavramlari ve mevzuati agiklar.
Tuketici davranisi kavramini aciklayabilir.

Tiketici davranisinin ozelliklerini séyleyebilir.

Tuketici davranisini etkileyen faktorleri aciklayabilir.

Tuketici satinalma karar surecini agiklayabilir.
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